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A1eOvng diakpion yia To Santorini Experience
271G 4-6 OkTWPRpPiou 2019 yia 5" xpovia

AOnva, 05 AskepBpiou 2018. H ZavTopivn enioTpépel duvapika aTnv abAnTikn dpdon yia Tnv
51 katd oesipd €kdoon Tou “Santorini Experience” nou 6a npooeAkUOEl TO MAYKOOHIO
€vOIaPEPOV ENAYYEAUATIOV Kal EPACITEXVOV aBANTWV Tou TPeEiNATOC Kal TS KOAUPBNONG open
water, oTiC 4-6 OKTWRpPiou 2019.

A1gOvn G diakpion yia To Santorini Experience!

H dlopyavwon abAnTikoU ToupiopoU TNG XavTtopivng, To “Santorini Experience” nou &enepvael
kGBe xpodvo Ta cUvopa TNG Xwpag, EAaBe npoopaTa Tnv avayvwpion Tou dieBvoucg Begpol Twv
Travel & Hospitality Awards. >uykekpigéva n ouvdlopydvwon Tou ARgou Orpag, Tou
AnpoTikoU ABANTIKOU MoAimioTikoU MepiBaAlovTikou Opyaviopou ZavTtopivng (A.A.M.M.0.%.) Kkal
TnG Active Media Group Tiunénke yia 1o “Santorini Experience” w¢ Unique Tour Company
of the Year 2019. O cuykekpihévoc Beopdc avayvwpilel Tn okAnpn d0ouAsid kal Ta emTelypaTa
oc OAn Tnv TA&IOIWTIKNA Blounxavia, TipwvTag Eevodoxeia, Ta&IdIWTIKEG-TOUPIOTIKEG ETAIPEIEC,
travel buyers, influencers oe €€ nneipouc, divovTac Tnv o@payida avayvwpiong Touc g 000UG
@povTilouv yia TNV Hakpoxpovia Ikavonoinon Twv NEAATwV ToUuG.

>710 link nou akoAouBsi pnopeiTe va napakoAouBnosTe To video teaser kal va napere pia yeuon
TNG eveépyelag kal adpevaAivng nou Oa npoogépsel To Santorini Experience 2019:
https: outu.be/RCUb8aQe660

Oi1 online eyypagé£cg yia Tnv diopyavwon 8a avoifouv Ta XploToUyevva.

Tnv npoondBeia nou yiveTar and Tnv dlopydvworn, yia TNV €NIMAKUVON TNG TOUPICTIKAG
oefOV TNG ZavTopivng Kal TNV NnpooPopda Tou TOoupiopoU yia 365 nHEPEG Tov Xpovo,
£pyovTal va enaAnBeloouv ol NPOCPATEC HETPROEIG OTOUC deikTeC dedopevwy Twv SETE/YMA. To
Santorini Experience ano 1o 2016 kal hNeTd, o0Tav n dlopydvwaon HETAPEPONKE KATA Tov WRva
OkTwRpPIo, OUVEBAAAE oTov dINAACIACPO TwV JIEBVWV AEPOMNOPIKWV APIEEWY, 0TO AgPOdIPOUIO
NG ZavTopivng and Tig 17.143, 1o 2015 oT1ic 34.888, 10 2018.

O1 AdTpeic Tou TPEeEiMATOG Ba £xouv TNV £ukaipia va anoAaloouv TIC TPEIG KABIEPWHEVEG
d1adpopég, navw otnv KaAvTépa, he O€a TIC PAYEUTIKEG EIKOVEG TOU N(paAICTEIOU Kal QOVTO
Touc olkiopoUc HPepoBiyAl, dnpooTepavi kal Oia. Suykekpipyeva, n Oiadpoun 5 XAM.
«Ap10TEIONG AAaPOoUZoG>» a@opd oTo TPEEIWO Kal dUVAMIKO nepndtnua, auth Twv 10 XAH.
TOUG MO €WMEIPOUC OTIC AMOOTACEIC KAl n anootaon Twv 15 xAH. autoug¢ nou ayanoUv Tnv
duvapn, Tnv avtoxn, kai Tnv adpevaAivn. 'OAec o1 dIadpPOUEC £XOUV WC APETNPIa To EpyoocTdaio
apaAatwong otnv Oia, pe onueia xwpdtivng d1adpoung kair TeppaTiogd ndaiAl ornv Oia. Oi
01adpopEG Exouv oxediaoTei and Tov Npwnv Hapabwvodpouo, KATOXo TNG NAaveAARviag enidoong
otnv kAaoikr diadpopr, nponovnth Tpe€ipartoc kar dieuBuvTtn Tng All About Running, Niko
MoAia.

H koAUHBnon open water 0a €xel kal autn TNV Xpovid TNV TINNTIKA TNG. SUYKEKPIPEVA, Ol
OUMUETEXOVTEC Ba €XOUV TNV €UKAIPIA VA KOAUUMNNOOUV anod To NPAIOTEIO £WC TO NAAIO Algavi
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https://youtu.be/RCUb8aQe66o

TOV PNpwv, £XOVTAc TNV €NBANTIKA OWn Tou vnoioU PNPooTd Toug, oTov aywva 1,5 piAiou
(2,4 XAH.). H diopyavwon 6a @povTiosl TOUG £PAcITEXVEG ABANTEG WE TNV MNPOCBNKN TOU
owoiBiou acPaAeiag, upnAwv NpodiaypapwVv Kdl noioTnTag, To onoio divel &va akoua KivnTpo
OTOV OUMMETEXOVTA va €niIAEEsl To “Santorini Experience”. H koAupBntikrl diadpour 6a
die€axbei, onwc kal kKabs xpovo, JE anoAuTn aoc@AA&gla oTa PAYEUTIKA VEPA TNG ZavTtopivng
(pHéon Oeppokpacia vepoU oToug 20-22 BaOpoUg KeAoiou), uno tnv Texvikn Oieubuvon
Tou OpoonovdiakoU TexvikoU, HMe OAupniakee & TMaykoopieg dlakpiocelc oTnv KOAUPBnon
avolxtng 6aldoong, Nikou FE€peAou nou €xel oxedlaosl Tnv Povadikh autn diadpoun. =Tnv
aopdleia Tou aywva 6a cupBailouv yia akoua Hia xpovida ol €EEIOIKEUPEVOI VAUAYOOWOTEG Kal
Ta vauayoowoTika okagn. MNa Toug KOAUMBNTEC Ba diapopPpwBoUV JIaPOPETIKEC KATNYOPIEG
avaioya He Tov TEAIKO apiBUo TWV CUPHETEXOVTWV KOAUMBNTWY, EV® 6a UNApXEl KAl SEXWPIOTN
KaTnyopionoinon yia 6oouc popoUv oAdowun popua koAUuBnoncg (wetsuit karnyopia).

H diopydvwon éxel evraxBei oto Global Swim Series (GSS) [nou apiBuei nepiocdTEPOUC anod
150 koAuuBNTIKOUC aywveg]. Me Tov TpOMo auTo OAol Ol KOAUMBNTEC MOU CUMMETEXOUV OTO
“Santorini Experience” aAAd kal GTOUG unoAoinoug aywvec Tou GSS Ba €xouv pia naykoouid
kaTaTa&n. H a&loAodynor Toug Ba unoAoyileTal 1I00TIHA ANO TNV CUPKETOXN KAl TNV TaxuTnTa TWvV
aBANTWV OTOUC AYWVEC. € 000 NEPICCOTEPOUG AYWVEC AauBavouv PEPOG, TOOO MIo N uwnAn 6a
gival kar n katata&n Touc. AvTioToixa, To “Santorini Experience” €xel evrax0ei oTnv naykoouia
koivoTnTa Tou World’s Marathons [nou apiBuei nepiocdTepouc and 4.282 aywveg TpeEipaTog
naykoopiwc].

To «Santorini Experience» anoteAsi oguvdiopydvwon Tou ARHou ORpag, Tou ANHOTIKOU
AOGANnTIKOU MoAiTioTikoU MepifaAAlovTikoU OpyaviopoU Zavropivng (A.A.M.M.0.Z.) kai
TnG Active Media Group. NepioooTEPEG NANPOPOPIEC OTO: Www.santorini-experience.com

Official Hashtag: #SantoriniExperience
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MANPOYOPIEC YIa TOUG CUVTAKTEG:

Press Office Contact:
TnA.: +30 210 9343020, fax: +30 210 9316505
e-mail: pr@activemedia.com.gr

Website: www.santorini-experience.com

Facebook Page: https://www.facebook.com/SantoriniExperience

Instagram Page: https://www.instagram.com/santoriniexperience/

Twitter Account: https://twitter.com/Sant Experience

YouTube Channel: https://www.youtube.com/channel/UCGcong7g45TYim8gFg71XIA
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